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Conviction
over
caution.
How advertisers grew through the first half of
2026, and what it signals for the year ahead.

A Billy Grace benchmark report

H1 2026 versus H1 2025
UMM

attribution

Steven Marse
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0% +70%−40%

Public Sector & Nonprofit +68.2%

Travel, Transport & Hospitality +63.4%

Financial Services +61.9%

Health, Wellness & Life Sci. +47.5%

Food, Beverage & Agriculture +35.9%

Retail & Consumer Goods +28.6%

Media, Entertainment & Ed. +17.7%

Industrial & Energy −38.4%



0%−40% +30%

Public Sector & Nonprofit−34.1%

Retail & Consumer Goods −16.3%

Media, Entertainment & Ed. −10.0%

Industrial & Energy −5.9%

Travel, Transport & Hosp. −4.6%

Food, Beverage & Agri. +15.8%

Financial Services +23.5%

Health, Wellness & Life Sci. +24.2%
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